
The Internet Marketing Process Simplified
The secret is,…to show up at the right place,…with 
the right product,…at the right time ,…all of the time.the right product,…at the right time ,…all of the time.
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…capture leads 
from Website…
•Hook prospects

…manage the 
follow-up process…
•Capture enquiry
•Send  auto-
responder email with

…convert leads into 
customers…
•Actively manage the 
sales process
•Keep records of 
conversion ratios

…manage customer 
relationships…
•Follow up
•Generate new leads 
from referrals
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Start Pay-Per-
Click AdWord-
tising…

…people click on    
your ads…
•People search by 
entering Keywords
•Your Ad is 
displayed 

Hook prospects 
with website opt-in 
close 
•Opt-in close 
creates leads for 
sales team 

responder email with 
reference number
•Log info in database
•Update the status of 
your leads 

conversion ratios
•Constantly fine tune 
the sales process

•Build long term 
customer relations

•Open Google  
AdWords account
•Design and copy-
write adverts
•Choose keywords
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• Traffic is driven to 
your site
•Clicks charged at 
pre-determined bid-
price

•Use contact details 
for database-
marketing  & less 
costly email-
marketing  
campaign …monitor & evaluate!

•Choose 
geographic location
•Gain access to 
millions of people

•Bid price & keyword 
optimisation
determines ad rank
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•Keep records
•Evaluate performance
•Generate reports
•Split-test process 
changes , adverts & 
landing pages (on going)
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